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ABSTRAK 
 
Tujuan penelitian ini adalah untuk menguji pengaruh kepuasan produk, 
kepuasan harga dan kepuasan pelayanan terhadap keputusan pembelian 
voucher wifi.id di Telkom Kudus secara parsial dan simultan. Sampel pada 
penelitian sebanyak 68 responden yang membeli paket voucher wifi.id di 
Telkom Kudus dengan teknik accidental sampling. Analisis data 
menggunakan deskriptif dan statistik dengan menggunakan SPSS 17. 
Berdasarkan hasil analisis data mengenai studi kepuasan konsumen yang 
terdiri dari kepuasan produk, kepuasan harga, kepuasan pelayanan terhadap 
keputusan pembelian maka dapat diambil kesimpulan bahwa kepuasan 
produk, kepuasan harga dan kepuasan pelayanan berpengaruh terhadap 
keputusan pembelian secara parsial maupun simultan. Sedangkan variabel 
yang paling dominan yaitu variable kepuasan produk. 
 
Kata kunci: Kepuasan konsumen, Kepuasan produk, Kepuasan harga,   
Kepuasan pelayanan dan Keputusan pembelian 
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ABSTRACT 
 
 The purpose of this study was to examine the effect of product satisfaction, 
price satisfaction and service satisfaction on purchasing decisions voucher wifi.id 
in the Telkom Kudus partially simultaneously. The sample of this study were 68 
respondents who purchased a package voucher wifi.id in the Telkom Kudus with 
technique of accidental sampling. Data analysis using deskriptive and stastical 
with  using SPSS 17. Based on the analysis of data on consumer satisfaction study 
consisting of product satisfaction, price satisfaction, service satisfaction on 
purchasing decisions, it can be concluded that  price satisfaction, product 
satisfaction and service satisfaction influence on purchase decisions partially or 
simultaneously. While the most dominant variable is a variable product 
satisfaction. 
Keywords :  Costumer satisfaction, Product satisfaction, Price satisfaction, Service 
satisfaction on Purchasing decisions. 
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